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Article type: This study offers a review at the intersection of two key trends in
Research Paper contemporary tourism: the rise of Millennials as a pivotal actor
in the tourism market, and the growing prominence of rural
tourism on the local development agenda. Drawing on a
narrative review of the literature and searches in international
databases, studies related to Millennials, tourism, and rural
tourism were identified and synthesized using thematic analysis.
Compared with previous generations, Millennials exhibit a
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Extended Abstract

Introduction

Rural tourism is no longer viewed merely
as a marginal alternative to mass tourism; it
is increasingly recognized as a strategic
instrument for rural development. By
diversifying livelihoods, stimulating
entrepreneurship, valorizing local culture,
and enhancing environmental assets, it
repositions rural areas as spaces of
experience, interaction, learning, and place
based development. At the same time,
tourism demand is being reshaped by
generational change, particularly by the
growing influence of  Millennials
(Generation Y).

This relationship remains insufficiently
theorized in tourism and rural development
scholarship. In various contexts, including
Iran, rural tourism planning has often relied
on an implicit notion of an undifferentiated
“average tourist,” paying limited attention
to generational differences in motivations,
digital practices, travel behavior, and value
orientations. This gap 1is particularly
significant in Iran, where rural tourism
potential is substantial, yet domestic
scholarship has only partially examined
how Millennial travel values and digitally
mediated practices are reconfiguring
destination development and governance.
Ignoring these differences may weaken
planning and intensify environmental
pressure, unequal benefit distribution,
cultural commodification, and stress on
fragile rural destinations.

A generational perspective is therefore
analytically necessary. Millennials,
commonly defined as those born between
1981 and 1996, are associated with strong
digital literacy, intensive social media use,
preference for experiences over
standardized services, and high reliance on
user-generated content, peer reviews, and
platform-based decision-making. They are
also frequently described as authenticity
seeking, flexible, self expressive, and
relatively attentive to sustainability, local
culture, and ethical consumption.

These characteristics suggest a strong
affinity between Millennial preferences and
rural tourism. Rural destinations offer
authenticity, slower rhythms of life, local
foodways, nature-based activities, and

direct contact with host communities,
which are attributes aligned with
experiential and participatory travel. Yet
this alignment is neither automatic nor
uniformly beneficial. Millennial oriented
rural tourism depends on balancing
authenticity, comfort, digital accessibility,
experiential diversity, and sustainability.
Moreover, Millennials are not
homogeneous; their travel practices vary
across class, income, life stage, national
context, and mobility constraints, especially
in developing countries.

Against this background, this paper reviews
the literature on Millennials and rural
tourism to clarify the behavioral,
developmental, and governance
implications of their interaction. Rather
than treating Millennials only as a market
segment, it conceptualizes them as digitally
mediated actors who shape destination
visibility, influence  rural  tourism
economies, and may participate in broader
processes of social learning and rural
transformation.

Methodology

This study adopts a narrative review design
suited to synthesizing interdisciplinary
scholarship and generating integrative
conceptual insight (Green et al., 2000).
Because the topic lies at the intersection of
tourism  studies, rural development,
sustainability, digital  media, and
generational analysis, a narrative review
enables findings from adjacent literatures to
be interpreted within a common analytical
framework.

A structured search was conducted using
Google Scholar, Scopus, and Web of
Science. Search combinations included
Millennials, Generation Y, rural tourism,
sustainable rural tourism, user-generated
content, peer to peer platforms, digital
nomadism, work while travel,
transformative tourism, and social learning.
The review concentrated primarily on peer
reviewed publications published from 2000
onward, while selectively incorporating
foundational studies where necessary.
Studies were included if they addressed
either: (1) Millennial tourists, including
their motivations, values, preferences, and
behavioral patterns; or (2) rural tourism
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development, including destination
characteristics, governance, sustainability,
community participation, and digitally
mediated tourism practices. Relevant work
on digital detox, remote work, and mid term
mobility was also considered where it
informed the relationship  between
generational behavior and rural
destinations.

The selected sources were analyzed through
thematic analysis (Braun & Clarke, 2006).
Recurring concepts were coded into five
core themes: (1) the changing meaning of
rural tourism; (2) generational differences
in tourism behavior; (3) Millennial
characteristics relevant to rural tourism; (4)
the mediating role of digital technologies,
user-generated content, and peer to peer
platforms; and (5) the developmental,
sustainability related, and transformative
implications of this relationship. These
themes informed a conceptual framework
linking  generational  traits,  digital
mediation, destination systems, tourism
outcomes, and feedback effects through
learning and value reorientation.

Results and Discussion

The review indicates that rural tourism has
evolved from a niche alternative into a
multidimensional rural development
strategy. It 1is increasingly linked to
community-based initiatives, creative rural
economies, lifestyle entrepreneurship, and
smart village imaginaries, making rural
tourism a field where experience, identity,
social relations, and development agendas
intersect.

The literature also confirms the value of a
generational approach. Compared with
older cohorts, Millennials display a stronger
orientation toward experience, flexibility,
personalization, and digital mediation (Kim
& Park, 2020). Their distinctive position
lies in the combination of digital
competence, symbolic influence, and
relatively strong demand for participatory
and experience centered travel.

Several Millennial traits make this cohort
especially consequential for rural tourism.
One is the preference for authentic,
interactive, and participatory experiences.
Rather than consuming destinations
passively, many seek engagement with

local everyday life through food
preparation, agricultural activities, craft
making, festivals, and nature-based
experiences. Rural settings respond well to
this demand because they allow place to be
encountered as lived practice rather than
staged spectacle. Outstandingly, direct
interaction with local residents should be
understood not merely as a by product of
authenticity, but also as an independent
dimension of destination attractiveness.

A second recurring theme is personalized
and self-curated travel. For many
Millennials, rural destinations offer
temporary escape from urban stress,
opportunities for mental restoration, and
identity relevant experiences. Rural tourism
therefore forms part of a broader search for
meaning, well being, and alternative
temporalities of life, helping explain the
appeal of small scale, flexible, and
experience  rich  destinations  over
standardized tourism products.

A third major finding concerns the central
role of digital technologies, user-generated
content, and platform mediation. Digital
tools shape nearly every stage of Millennial
travel, from inspiration and destination
discovery  to  booking,  navigation,
evaluation, and post-trip sharing (Tonin et
al., 2024). In rural tourism, user-generated
content is particularly influential because it
reduces uncertainty surrounding less
familiar destinations. Reviews,
photographs, short-form videos, and peer
recommendations assist travelers assess
accessibility, cleanliness, safety, internet
quality, and experiential authenticity.
Millennials  also  actively  produce
destination  narratives  through posts,
ratings, and visual storytelling, contributing
to the symbolic construction of rural places.
In this process, destination visibility is
increasingly tied to Instagrammability,
shareability, and photogenic appeal.

Peer to peer platforms intensify these
dynamics by enabling direct access to local
accommodation, farm stays, workshops,
and small-scale experiences. While such
platforms may reduce market entry barriers
for rural households and  micro-
entrepreneurs, their impacts remain
unevenly distributed.  Visibility often
concentrates around a limited number of
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highly  rated providers, potentially
reinforcing local inequalities and increasing
pressure on fragile destinations with weak
regulatory  capacity. These platforms
therefore function not only as marketing
tools, but also as intermediaries that reshape
rural tourism markets and patterns of
inclusion.

The review also identifies a digital paradox.
Although Millennials are deeply embedded
in digital connectivity, part of rural
tourism’s appeal lies in temporary
disconnection, slower rhythms, and relief
from continuous online exposure. Many do
not seek total disconnection, but rather
selective connectivity: enough digital
infrastructure to ensure convenience and
security, combined with opportunities for
restoration and immersion.

Another recurring issue is the attitude to
behavior gap. Millennials are often
portrayed as more environmentally and
socially conscious than earlier generations,
and many express support for local
economies, cultural preservation, and
sustainable travel. However, such attitudes
do not consistently translate into practice
(Juvan & Dolnicar, 2014). Convenience,
affordability, comfort, and social media
visibility often shape travel decisions more
strongly  than  stated  sustainability
commitments. In rural destinations, this gap
is particularly consequential because
digitally amplified demand can intensify
pressure on sensitive environments and
communities in the absence of effective
planning and governance.

The literature further highlights the
heterogeneity of the Millennial cohort.
Travel behavior varies substantially by
socio-economic position, income, life stage,
and national context. In numerous
developing countries, including those with
contexts similar to Iran, Millennial mobility
is often domestic, short duration, and
budget  sensitive. This challenges
generalized portrayals of Millennials as
globally mobile, high spending experiential
tourists and underscores the need for
context sensitive theorization.

From a rural development perspective,
Millennials play a distinctive role in
expanding the rural experience economy.
Their demand supports products and

services beyond accommodation and food,
including workshops, agritourism, micro
events, guided nature activities, and
community-based experiences. Their digital
literacy can also connect rural actors to
online marketing, platform economies, and
reputation systems. In some contexts, the
literature points to new forms of return to
rurality,  semi-rural  living,  tourism
entrepreneurship, and the convergence of
tourism with remote work, including digital
nomadism, work while travel, and mid-term
stays.

Yet these opportunities are inseparable
from major risks. Poorly governed
Millennial-oriented tourism may intensify
pressure on water, land, waste systems, and
local infrastructure, while also accelerating
cultural commodification, visual
homogenization, and uneven benefit
distribution. Its developmental value
therefore depends on governance quality,
participatory planning, community control,
and destination management capacity.
Attracting this cohort also requires more
than marketing alone: rural destinations
need transport and internet infrastructure,
digital branding, online visibility, creative
and interactive spaces, and the digital and
entrepreneurial  capabilities of  local
providers.

The paper’s main conceptual contribution
lies in reframing Millennial tourists not
only as consumers, but also as potential
participants in transformative rural tourism
processes. The  encounter  between
Millennial individualism, self-expression,
and digitally mediated lifestyles, on the one
hand, and rural social capital, reciprocity,
place attachment, and collective practice,
on the other, may generate forms of social
learning. Through meaningful contact with
local communities and participation in
everyday rural life, some Millennials may
reassess consumerist and individual
centered urban routines. Rural tourism thus
emerges not only as a field of consumption,
but also as a site of reflexivity, value
negotiation, and possible social
reorientation.

Accordingly, the paper proposes a
conceptual  framework linking  five
dimensions: (1) Millennial generational
characteristics; (2) digital technologies and



Journal of Rural Research, 17 (1), 2026

social media mediation; (3) rural
destination characteristics and governance
systems; (4) travel behaviors and their
economic, socio-cultural, and
environmental outcomes; and (5) social
learning and transformation as feedback
processes. The relationship is cyclical
rather than linear: generational traits and
digital practices shape destination dynamics
and development outcomes, while rural
experiences may, in turn, reshape values,
ethical orientations, and future
representations of place.

Conclusion

This review demonstrates that the
relationship between Millennials and rural
tourism is strategically important yet still
underdeveloped in the literature.
Millennials should not be understood
simply as a tourism market segment; they
represent a generational force reshaping
rural tourism through digital mediation,
experience-oriented demand, symbolic
destination  production, entrepreneurial
potential, and selective concern for
authenticity and sustainability.

At the same time, this relationship is
structurally ambivalent. Millennials can
help diversify rural livelihoods, stimulate
innovation, strengthen community-based
tourism, and expand the rural experience
economy. Under weak governance,
however, the same dynamics may generate
ecological pressure, cultural
commodification, unequal benefit
distribution, and unstable dependence on
platform-driven tourism markets. The
central policy implication is, therefore, not
merely to attract Millennial tourists, but to
govern their presence through participatory,
community-centered, and sustainability-
oriented frameworks.

The paper consequently argues for moving
beyond a narrow market-centered view of
younger tourists. Under appropriate
institutional conditions, Millennials can be
approached as active actors in rural tourism
development rather than passive consumers
of place. Future research should examine
intra  generational  diversity =~ more
systematically, investigate the sustainability
attitude to behavior gap, explore the uneven
effects of platform economies across rural

destinations, and further develop rural
tourism as a site of transformative learning
and social reorientation.

Funding
There is no funding support.

Authors’ Contribution

Hojjat Varmezyari: Idea and
conceptualization, = methodology, data
analysis, article framework and article
editing

Paria Siahbidi: Data collection, initial text
compilation, collection of some sources,
writing of the initial text

Reihaneh Behrouz: Collection of some
sources, preparation of figures.

Conflict of Interest
Authors declared no conflict of interest.

Acknowledgments

We are grateful to the three subject-matter
experts who supported us in validating the
theory.



(st bt § 3 (5L il § o) o

} YPYY—YYAY 3K iSI bLo
Wil 01wl Journal Homepage: www jrur.ut.ac.ir

3031 39 05138 Jud (lwg y (5 3RS ¥
ST J9% Sud 30 g (S 08> 45 51T Camlaw 49 (i (59 5995

st Wl T gamlew byp o ) (gl e g o

Varmazyari@ut.ac.ir :aebl]y .l pl 2,8 ¢l o5 olSuiild ¢(65)gliS” drwgi g dlaiBl 0aSild (5)aliS drwss 9 Cuy o 09,5 ¢ Jgiumo 0Xiumy g5 —
Paryasiahbidy@ut.ac.ir :asbLl, .l 5l g S ¢yl 45 oK1y (6 jyaliS” drwgs g dlaidl 0aSisly ¢ 65)gliS dawgs g oo 09,5 =Y
behrouz.reyhaneh@ut.ac.ir :aeblly .|yl 2,8 ()5 olKuild ¢(65)gliS” druwgs g dlaiBl 0aSUil> (5)aliS” drwss g Co o 09,5 Y

R lio b
i o 333y o0 polae (6)KB,S 53 (GlS Kg) 93 bl 4 (55950 Alie W;i:

lg) §R83)5 (b ey 9 (6 K83)5 I3k 13 6y9ee SN3L Olgis 4 o)lia
g 5 Oladl (lg) seye 3 STL ol adlae )3 oxe duuwgs )15 jgiws
G55 5 6585, wylin s b Lagye clills el (loelSoly

b el > l5 Ju 13 Gl pgmin Sl il b g lolis gy PSS
5 Silpl 2 wlol s (2S00 & pin GRS min slo s Sk &b
5 SIS Jpae (Blb Gjge & oo Shy )b )8 Sy ‘;j/.:z:,:
I 4]y by, Ny dion 4 Len slapyith 5 aliedsn (pSopm VEeo/A3Y
Srased 5 Jiems slag)sls (plojer S Ju Jus ool e Gla olie \::S):

Lol d)\.}al,;lj g7 Ls’-L““i“‘i) cht’.w” LIRS YN M oo ‘u_clo;}\
Ol SIS 5 L)l olyen 4 55 1) (oled GBS Brasd 9 Jood Cud)ls yy 5Lid
23 o i dlis LGS o Aty |, L:no] Bl 4y 9 sl ol 15,55

4 Slgiee Mgy (e Comj SS9 (loial alopw b bailoylin apalse FIRCCA
wolegyd g5 e byl jeme 3,8 (SN w5 bl g elainl S0l e
B (livg) R385

S Shy ole San la)lgils &5 29 oo >Lér~“* )L egrde (293> Slasls
5 Omd ) gamay ladsly 5 dale o ShHy (Jlons glagsld (Jus i .
[Ze2

J«SUA oo p ‘) u.:l dlﬁuuba)) u.l.ol ‘_gl.h).mwo Ay 20 i)

‘d)lﬁwubé‘udb)s9) u‘)’] » o)b.mJ...ungw” Lg)im))s (\\c Q) =bL’>U) ‘)9).ee5Lv).v sd.LubL.m w‘d)b)")j almd,

AYONE (V) VWV iy, cslastngy dlmo o315 slacud b g JlyeS>
http://doi.org/10.22059/jrur.2026.412469.2097

Oy ol )Ll Ao & paadU OB Yy ©


http://www.jrur.ut.ac.ir/
mailto:Varmazyari@ut.ac.ir
mailto:Paryasiahbidy@ut.ac.ir
mailto:behrouz.reyhaneh@ut.ac.ir
http://doi.org/10.22059/jrur.2026.412469.2097
https://orcid.org/0000-0002-5562-2523

V€e0 )L&),“ E)M‘\vﬂb)gbcdum@)dlhwsfm At

CY R
il p s 4 plimg) (2l g Conl (San b g (elosnl oobaiBl anngi wae saglpi 5l (So 65825
o5 cpl dnwgs lp YL Cdil o Jowe amsle (ilglers g palette (S5 S ((Sin g (b laadl
& ko & Ol GRS (6ed (S5 ) AU slalid 5 B 5> Cumen 3505 (Sl 5l
Casl 03l (I3l 0y039; sl | (B alol 5 b 458 el S Bun b ) ol By
.(Varmazyari et al., 2018; Varmazyari et al., 2016)

Gl dianly K508 sla She o Wl jlsle 58y coll a4 olwg) K835 Cuibge don (pl b
(Slog S il a5 Bgign 555> (Sinp 5 olain] S5 i 3 s Sl 5 il dnoS
Phb Sl e S 5 ) ) (s latglis S5 gpcnlil s e oy (6)X83)5 )8, 5l (Slate
Benckendorff et al., 2010; Li et al., ) cul (550 Ban 5L b cwlie glacuwluw § Closs (Y gazes
Sl g adaaie (618 Cunlow 4 Slg5 o ¢ pliwgy (6,RB3)S (50 ya0bp j3 059 4 dacuglas oyl ;I cilae (2013
(Imani & Madani, 2024) selxy o slcud b il lub (6550, 50

by Lol sy sbaglpt 51 (B ol oon Wl (liug) (6553,5 g 51 ()b aslo gl 3
G )lge d ute lassly By dgrg b )Sug) ol cal eadshytaly Chawgie K535Y 229 25
55 2 (3l GRS e alS (hdg 0 BY (anb plie p )L el e bl e (S
Askarpour et al., 2021; Dehghani ) cul sawell (¢,K055)5 z8lio a5Yolel xs505 5 (loin! (lo (i ¢ s
ohg 4 dolE Y955 5 380 wod pikiws (liwg, (6,553,5 oui] ¢l ol (et al., 2024; Torabi et al., 2020
ol s slacsglas Jais

ilizeo (glo Jus 5 02815 oSS ) o ate cslagz s Sl (Sa 4 et 3,505y 8] csla o o
opl > (Seyfi et al,, 2023) wlasd S )5 ang5d )90 (6,5053,5 Slalllae )3 il g Z Jous B X Jus g el Juus 5]
SRS Sl Sy cusal 0g: )18y o Shy 5 (SN Sew (G 0jg S @ o)lip Jud (Gle
5100 yS solatwl YU Jlusud slaw b pS o 00 1, V328 U VAAY pilsie \/W aS s cpl by sl
Wl (o35)] 5 Gl jlaie Plas 4 (s Cpmlas g ()l g Juol ot o 4 Gial)S (eloia] laasid
b 5oy Jobss a4 il deadMe laadls 5l Gyo 135L 4 aSST 51 i laclo,lsa (Sofronov, 2018) 344 o
515 a5 Sliee dnsl oyisy (555 55 s 5 it (slalié 015 o sl > S e ono Sin
S99 S )blise Sloden (aliwg) X835 lacudybs 5 Jus cnl sl SRy oo copcnlil (Gao & Wu, 2017)
2,

2 heSe clrogd 5 L)L wwloss dacdlupj > (bl piline Jud ol S50 ode (Jb ool b
Caghs (8525 glo Fod5uS i 4 Nlgicee o)l Jud sl SBT (ghyacly cul oliung) (slasais
3529y 45 dadee olts (JEI Clalllas j9p0 cpbgasl A S8 ol dag 5)lul () 5 (e Slaid]
G 9 0 ol sy (65583, sl yirgsy ) (latue sl Soi o)l s 2 35 yed b ofag 4y s
o g o )y ol Sl Lol a0 s

21y Jus ol el g ool da Shag ol G (g 5 co)lim o g2 35503 byl gy pulisl cal 2
5 550 i ot (oulod SI 5 llasMa (35 ) oy IS 5 055 5 (b, (5,550 b i



M e O] g3 0,138 Jud (2w (6,5003,5 [ ()]0 9 55l 3059

anwg opyaebp oLl cwlu <y Blg o Gimgh ol sl Wl zlsewl 1) oley, Sy 4 bl

a3l
ORRYH (99

WS 5 ()5 (dlorig 3,59y b Gillae «sls) yoye ool Jlgil Y ls) s arl p GEegR (el B,
9 0dme S jiwy 4 287wl 1y bl GblS s 5 (oolanl oS5 I (Green et al., 2006)
92 2 dgrge B (M) oS g jd cslbzenr sl 309y (nl dllae pl 3 S e el b (land)lbe
ol i Gl s3S SllasMe 5 Sl ki yglite & € gy (5,589 5 ol Jud o], 53,5 o>
ol 005418 )5 38 4 oliwgy 3ble o fus

Web of 4 Scopus Google Scholar alesjl) Malops jime ole 03l ol o mle (gooxivs
Jold Lol slS (B3ly oS 5 5l ot ol 3 085 el (6835 0jen (panass wMxe 4 (Science
Yo p Lol 35505 b eolatel €aw Slbus iy 5 € K50,8 Glad & oliwg) (6,K85,5» oylia fus»
iz el (e Sl g Jlo cnl ) Gl Sl @l (S Jb ool b gr s a0 Vo Jlo Sl o i
28,5515 e3latalyjge (s glagginains 5 (oling) (55535

Bl b (o go9e maitune Lol 0rd 5yl b puts ) )Liil Jalis 399 (sloluns I (lasgooe bl » Vs
3 385 b Sy (sl sl o b (o5 (slmasly 1) g ((olig, (6,555,510 )5 Jus) (ol o> 53 31 (S0
5 chmos o b oad (g ot ggdgn b B (olyione L3yl 286 o Sllae 508 il e Sl 5
ole Gglab g ajlae cpl p G1 L @Yl Sl Gl wbus awsliS [US wisg b s b gy Lgo o9
LB Oy ol

Oloe 4 aeude oo 3,Sg; 5l adl 2o ylojle (sl g BAS wyp (o3l Cyao 4 sadll Y lis
wsblao yolale pl 4 .0 eolaiwl (Braun & Clarke, 2006) S ,MS 5 sl (slaslpiuiny wlal p dosaly ool
9 bl dadiwles b badpe (cudS ol 5 (oatte sladiwd B o g olold cludl > onigu ), SO auls 4
Sl el I glasgazee (6,5 USS @ ald ol ud LTk abigy dolie 3 olin i i slayli,
5 3390 Slodl 3l wowie 9 oo ulyy Gl Ban e85 )8 con g badl, 2o jlisle e &S sl
g 51 slatmgg wajls slaeje o otily GlaSS lolid ¢ Jl e 3
sy
awgi by 30 U o ialer jlialiws) (5,553,5

oo b 5 3 e g5l (SRS ol 0 €l 650, | IS5 oty CanS g, 5,50,5
505 (55,58 5 b e 42 51 5 gy S5 S 5 Sinp & 4255 cibe dnsly b gy S5
Al b lalad 3 5 i e Vel e W umanS sloolSigSs )3 logos (6805,5 g5 ol dpdee

1. Narrative Review



V&0 )L&),“ E)M‘\Vﬂb)gbcdum@)dlhwsfm \YA

Neumeier & Pollermann, ;I J& « Lane, 1994) 5,5 o JS& b 5 (o)llKs (gj)5liS slas )8
el Jol VSRF) 5 iy J (Y] o 5 35y sdizgn 4 5 ecnligy 5,503,5 lol polic (2014
ol pliwgy dnals 4 Selyd 5l pre (iSo cutSib g IS £oi5 ¢ iw g S g8 wlibie o
Siodign (sbalug) B 5 aSl s €OgSuw g i ddye bpo K3 iy, (6)Ki53)S coyel s pn
275 &S g3yl tcusl 0ad has drug gl by ol 4 'SW; S LB g 38 oliusg) slaidl
bases gy aogajla opl o s o 418 eld 9ls 0 1) Jxe cSlie ¢ ot Jolad (6 050L ¢ Juol
R 45 ¢y ol (glarwgs (IS g bt (SN5 Sms (6550 o5 sl o yo ALy jblie B ae (glaS

Ol 5 o

3945) Teapnar sl s al glise ol 9 5700 Connb (slalad 3 09 & o (e )3 sh slagSl
Slosd g kel (islol 5 a8 amd o a5 1) Azay g bl lejle ( SYob (glajhe iy (VAFF-VASF
Fa8 s340b b 58 Heome Canb (6)K50)5 0 Jui pl (Farajirad & Aghajani, 2009) )lgol k!
wliwgy Jolis 4 iaS «g) pljl {Mandi€ et al., 2023) w5 o 1y gy o oyl (laolKwll § 1S o Jos
L Baas 05,5 o 03 o0 g 005CusS dolie (gow & |y LS yiiy o 3yl Ll calup) o5 o oslilg
ol s BB (VAVY) TS o (o3leg ,553,5 555)

9 4Bbolojle i I (S5 9 35 (o0 S8 )l5a Jus g Camer Hlxill Jud gl (VAFOVAAL 3905) X o
g Cul yphillas] 55 jeme Cauds (6,5050)5 j3 Jud opl (Mandi€ et al., 2023) saiwg o 1y yidus JMizw!
ol cud )b Solgls ¢ Jas ol Lol (Mandi€ et al., 2023) 1S’ o g9 |y Liel)] 5 oglzle olojen
Djlw oo 390 (Sliwsy Las dolie (g 5 el Sy gl |y

)R A=Y e ) wlie ) o] Sy (sdbjpe > S bciglds 939 b VAN 3905 oyl fus
Bayram, 2021; ) s o0 a3l o) Sayo0 5 (b JMatwl ((gyld 4 YU (Sily b o(VAA-=VAF L VA
A g D o gy |y i die g 5olsS sbayaw il § s Cwud @ Jud opl (Kim & Park, 2020
&S Cunl (oo g Juol Gz o 0 8 (ks g oldE (K0T )0l LeddMe Lol sl oo
» ¢ (Barzallo-Neira & Juan Ignacio, 2025) sy o 1 (Ylued @lilai o clanl gladils, | cuda
(Hudson., 2024) col Sio ¥ p,l8" busgs osdid s (sloiome g (59l 0 yaw Jolyo don

Iy yho 455 ) (59l pleal 5 ol (glailoyhin 5 GISKed ¢ygmn Stz MolS (Y+AIY-VARY 3g5) Z fuus
Jws oyl (Horvath et al., 2025) cuol BB i)l Jols g oas (gl wasus &Y qame (gl 5 S o (o
1230 g 1) gholie g Cusl (ISl LB 5 wlgly sladyos JUd 4 cglaos 5 e ) Kba)S

1. lifestyle entrepreneurship

2. Boomer

3. Cohen

4. User Generated Content (UGC)



wa e 2] 3305138 Jud (lurgy (5500355 [ (ol o 9 (5L 59

Batat, ) auS oal,8 1, elonl claaSs 5 'SYy goob 5l el cuS oo g 6yl ks dgie W oSl a8
P Plums A g My Gya8 Codgie ¢l opl L (2022; Barzallo-Neira & Juan Ignacio, 2025
ol 4231 45 )50 s 1 S Mo 1y o (o )lislo 31 lgils (eobaiBl (¢ 15 oo

ot 28 (g9 4 b5 il sl (5SS Jlo 5 jeim iz ym i (VY 290 | g cpilsie) W s
(Ivancsoné Horvéth et al., 2025) cusls aalss isl,S joe (5y9ld liras 5 005 (gjls (ol sl (£ pius

2wy ) §5XW03,5 9 0,158 Jund (W

! Alie wun jlase cblis (oolaidl Glial Bgo » AST L €lul sliwgy (6,K85,5» (udl ol s
(Lane & Kastenholz, 2015; Mariyam et al., 2024) cuol o0 diwsp Joro ansls jblize <S)lie 4
Y gase  3)lie g )l (ool sbaod @ o)lin Jus e & Fly ) (oliwg) dolie I gyl (lojon
08> b il ey slacus s LS > a5 gy fledly )] Katugj 4ym» @ €GB o Wi 5l 2
ol il oo &y 55 1) @lie 2 5ltd g plodjlcud)b oy e

e dslolim 0)lyd adol o iaggy Cusbs join € plimg) (65005 —0)l5m Jud L Slodl (Jl cnl b
Benckendorff et al., 2010; Davari et al., ) Slodg 3 yeie jome 4,55 9 dibgalple (oo (6)KB3)S p
O oo 8 lin g gladhis drwg Jlaie I b oliwgy (6,565 Glallls (2024; Cohen et al., 2014
Lane & Kastenholz, 2015; Mariyam et al., ) xlo>,S blod ;eS| Jus slacgles 5 ain )55 gadge
(2024

Jus sla Shy o amde ol 55Y Gyl 5 Ll (Jlod (50l gyl 3 b slagingh (cnbegl
gy slabe b b & e S 5le (S5 & Bl 5 Juol (slotr 5 gracins dlasl ofin
ol ks ol s ol gy g (slata] ((Sim b glajls 4 g 4 Wl alig) eyl sl 5k
drwgs oyl pls )l 2l Ul 5 oyl & wyiwd «lodd cuaS 1 gyt Hlanl lojen b slo)lin cdon
Copde SUSGl g (il g €l g (Kin )3 o I 355 (Al pjliuse 09,5 (nl slp (2l (55835
ezl 9,90y 5L elool o @lio p ,Lis g 03 S jlogedl a4 b ccawliol Copie ygo )3 45T a8l (ol

IR PP PR W]

by y (§5003,5 53 0,158 Jusd o S5

S8 & o el 5 AL I (15025 g 53515 25l o Siog b o Jud clisl
Bayram, 2021; Gk, 2024; Kim & ) L] oo jlews 0 (6,553,5 515L 55 3851 claog,5 5l 9 2945 0 aidlis
5l dlele ojes ol 5 Jud opl slo Shs op 5o «(Park, 2020
sholed g ol (glas,20 (g9

el 5 ygi lore (gl Gubo Ao g 0y059) (S0 o &S )Lt Glalss By 133k (sl 4y lacsh)lin
2 g Sl U gl oo (sails g (93,5 ps: (SolSKiell cg) (o Sl itid o2 slaclad 426

Video Blog iz (Vlog) 5Y5.)



V€e0 )L&),“ E)M‘\Vﬂb)gbcdum@)dlhwsfm VYo

2970 Caamb 9 005 (53l sl s &1 Jylo

Sed Glaes )3 Cumj Grizzan S (b g3 slaghj)l g G b cuslite |y jw 030 e s
ol 0313 Lol 3l olagy SO (slalab o el wanb 4 1y LT i3 <l
Ol axel b puliune bl 4 a8Mle

S Shy el 2ol 0y0jg) slocllad ) cS)lie g (e p200 b ojea @ opa Jold 4 ojlie Jus
g pt ), R53,5 4 bl ol ol 5l (Zeng & Gerritsen, 2014) 1S o palp o5 4 oliwg, (,555,5
Syl calus (VAVYY) yaeS
28 bwgi 0adadgi Slgne (B 9 (Swgd (559l

o185 slgome qomy Sl Sl Gl |y Mo pguai 9 3)1> (6y9om0 A5 Waslolia jhw e den 53 ()5li3
oidlS 0 lyl8 slaculy; g il daud da wSe (Pencarelli et al., 2020) sad o S5 olp)8 bawes
Jolds «g)cpljl (Walia & Jasrotia, 2021) x5,l88 5l jaw 450 oledjl 5 date Ol wasSTl S,
(Adiatma et al., 2024; Xu et al., 2023) spolis Ul lp @ ISSmil b6 g Kojgs ol
5 T > (sgartls b uilogs Jiom (255 Koo 5 i 4 b gty b Ju (S mipad
ol 2358 45 398 o 45 S 5 (555 S & pailegs Jlid ol 22518

s Auly Coll (oLl yi> Jomo S oy 0

w3 o plool T MelS &y s 1y 595,50

D9d rals 5 A (S5 Al (glo)eiS L el 53 Ay o @

Iy 593 oy 51,8 sl Sl ( Jbuzud (sl g )glid p 4SS b &S 2 o 3] (6013l & dadlegs Jluzws «zdls o
Wilo o)l Jud sla Shg wiS o ) 9 SW; e gladaie p» Glople Gl g Jlw Sy 4 g Wyl
3 Slee (S8 Saw ol boggs oy SIOK g jhe a5 (b Slhasil (Jlioms ©jlee
.(Mancinelli, 2020; Reichenberger, 2018; Thompson, 2019)
Tl ) a4y il g JUrmd (S5l

5 S (o5 o eleinl Sl 5 diadgr L0554 (5)lsle (Sialy one ) baisloylin e g LB ise
ol oo ® Sl 595 e (6,553,5 b ludl 3 o8 S S o 425 1, T Sl (S
olbls)l zlad ks, .(Dickinson et al., 2016; Harmon, & Duffy, 2023; Ozdemir & Goktas, 2021)
Slillgly 525 oSy 288 doli U5l Jaie Jll JolS e (1 5] sl o ol olon > i
Ogals il ploj (13,5 dgdoxe p Joitde (oo @lad (VU (6)9ld (g (63,5 pgr (slmolSieldl )> cusldl ¢ bolge
b SiapeS «SYsb (s9p00ly «o3)95055 wle ol g Lad 353 oS (glainej alad (Vg bopdiSidiss (35
5 obell s 4 abiog) lalad S o wald 1) Jlail halS” ISl wgaze (bls)l by b slabiug,

WS o ol B )28l sl sl s (JUaT (g Cadgane

1. P2P

2. Digital Nomadism

3. digital detox

4. digital fatigue/techno-stress

5. Digital Free Tourism, Unplugged tourism, off-the-grid vacations



Y e O] g3 0,138 Jud (2w (6,5003,5 [ ()]0 9 55l 3059

¥ oo g 512y Bund 3,50,

JBl 4y 5 255 pelus (oxe slatdl 5 ogr S sl 4 Cond lagghlip o8 wmd o Ui Slllas
Benckendorff et al., 2010; Davari ) 1)l (s b 4595 jooe glainl (6,553,5 ¢ (5,5ps Al (pamw 5 lul
adyen U1 ,b8, 5 5,55 le (Jls o) b (et al., 2024; Lane & Kastenholz, 2015; Saxena et al., 2007
Nlgs o ¢ 2lon Jag ol odlitul b ))Se e oS (sl yauw dile o oSl (B g 3)l 299 oS 5llasl
Dolnicar, 2010; Higham et al., 2013; Juvan & Dolnicar, 2014; ) sl o)l » bsj)l pl b
.(Gossling et al., 2021

Z 4 X Boomer s Jus lo 130,050 Jud 3loko o

bt S i Sy eyt 38 5] Sleind (6 foyg o 4 aslia Jud eciiie sla o olon 5
)l (alig) drwgi g (liwg) (505 Ngn ) plete (AGL (o)lul 4 s Cumlas 5 w5 @ GRS
935 Z Juui 5 S alablone b Ll e (o5 X Jus 0590 5l 01285 g5 jties o sloxis] s o5 Jls
2,0 )13 eapmly g Jols cumBge p 0)l5a s sl (oolail JolS Eob 18 jeim Lol o]

o1iigs (sl 3ok 1 aSl et (6,550,5 Slod 205 B b & Cul ] )3 lagle i opo folod
B g 905 LB Ol ghiato ay ) ol gl § 850 35 ) 9 (eoles il pes Lsg) (gl )8 L

b 4 il Conles (B0 ghaw 3 pSCwd (Jud opl rimes Wilwee has )5Sl
LS oot |y drwgd paiY gtue (sl oSl Wlgs o g 0l sloinl cllae 5 Jore Kin )8 bads ¢ st jlaixe

5 2570 45 (S Lo lacylled (gl Lo diwg) ) o SLaBh oo b lashylie 5 soladdl i ]
5 SosS o) g (SIS (aling) Culipme (iSugss 4 Wlgie o el e G wlgly
Jsl (sl slalaly a2 1y ol s ol Y St slgws el 1 9381 29 ot (£)%,5 039380 351 a3l
ongs p3 Cal 03)5 Lo lwgy y3 STyl slaill 5 g5y lapyith dnwgi 9 JUomd bl (5 ymeS syl
2 2 ol gow 2 ep &S s il pliwgy (6,R60 )5 (g I8 sl Glpde Jus e o 1y oylia Jus
ladus (V) Jgior A8 (o0 Wl (63,8l 5 (ghubiz (BB chiae gy g il Lol gaw 3 o g A (o
ol 03 )5 duslde |y ol drwgs 9 obiwg) (6,X53)5 Law 31, Z 3 Y X Boomer

gy duwgs 5 (oliwgy (5,5%83)5 Ngn »Z 5 Y X Boomer o fus auslis ) Jos>

gy drwg )d i

gy N8, > ik

g Jhows el

<9

o 43,55,

L dolde (alS )d dgdoe il
P S e fS5l5 5 alieg)
Sdle Jos g ygls Jixl

L'Z.wg) Szl

Jolie  dy LW o
S o5 g9 0BT (ol
9 b)l,\il';.wl Sldius >y

a8l ol Gloss

s Jlos  Slgw
o3l ol
glaass 5l pagace
il g W ¢ el

UGCosgse

5 Cutel (bl 5 asT
oy Oluknl ls
g wbbilejle  slayg
Sy foddbas s Jolde
JW » e wpS

bJLSl)sb u)L.ws) MLQA

P9 Jus
(1asF—1afa)

SN Gl pw gly dgame cud)ls
Sloj Cadgize Js 4 ygls 5
P dglme ik { Solgls

Loy (gobaidl s lo (SbjL

GB35 il 3 e i
2 S dlabloee tpws Lol o sl
bl Jpae 5 date bl

5 4ol (s do Jolio &,

shwgio Jluowd dlgw
dl.mf)ﬁﬁli )'I oolésiwl
s lp M
dgdze Mg f5)5) 4

S Sy Ll
slaa s 4 eaide
)gl" cos bl by

(s g (Solgls clgas

X s
(VaA-—1450)




VE0 o o) byl VY Bygd ¢ szliuws, (s shg3s dloxa Y
UGC 5olgls Uk i s
awg > Splel K5k ol K805 Glpdie Jus VL Jlos lgw g [SUae e
s dladl Cosi {oliwgy s lolie gilwedle g i p Jd jeas S6 St ol
Jl plig) Cutame iSupst ol glaaps ulp LB felaal glad YL Sllasl i i s
AL woly s s i ) (Silie 5 el UGC w8 Wy (99515 L alea ) (\iﬂ;—\ﬂ/\\)
Ol ol RBS GRBS glgs 4 ghjer 5 B iy (Se)
dpe sl Sl 5 wgSne 5 dale Sclyy Ll ol L ()5l
e SlpeSs g coluy; Slnl S S S
2okl gy b ety oS50 Bk 0 by G ke Jiems Slge lejie 4 g (IS
bl slonl (68858 5 (8L8 che oy @ il fobivg, 0 wad jpds Vb5 Sglite gpme Cyga syi5) Z, Lo
Codgime s 4 pol Jb ool 5 (S jle felinl el aolie 4 aMe flae 55)) Yer VA%
Gldle il wps 5 J 0eb aolie L LIUGC b Wy CSS599 9 ol (s 4

wladl drwg (5550
3l Loy,

wlojw 5 Ly @8

).'fAS

2wy (6,553,553 03 Juud 3,8 i CopnBge (S U

ol el jielojolis g 15cuo b lojon cbigy dngi g (aliwgy (5)R50,5 digy 50 0)l5e Jud jlate oSl
35 05 o s oy 53 4,25 Sl gl LS e pyoea Cande 5 gogr < Sl cslote x5 & S o o
I ook i (pliwg) Jolie (gilw Gl g (aledil )3 )5 g eadads (Slgime § slaia] sladils) )b
(oo dlasdl 5l coles g oyl a4 ol s Camlus e (Liu, & Li, 2020; Yousaf et al., 2018)
.(Barcellos-Paula et al., 2024) solbx 0gul (6,555)5 slaoS ad 5 So58 (oo )lS g Cusii 4y Wlg o

5 Bl ol «(55,5liS” LSl cmnb gl 2 )Lt cage Wl oo o] (e culio Sy e 355 10 (Jl nl b
355 prin gogae Slast b 5 (Sogl oy Sl 43 o I 3Ly 286 (slaling, 13 5 255 s 35
Gilws)lo 35 (Simyd am > (Barakazi, 2023; Hugo, 2020; Liu & Guan, 2005; Ndlovu, 2018;)
2 AL plual LAIT 5 (o Sijd o5 jlad elar] sbhaSid )3 Ly i S 2leiil 5 e3j0ld
.(Hugo, 2020) 5,l> ol yors & Iy  Joxo dnols>

cind Aile obacydgize b Jud ol Chlasl @ o557l lp by 2olie Jgilen K3 o
g Skip > i g ol g B s Gl (Jions Glesd 39S (b)) g JEg e cdlup)
Femenia-Serra et al., 2019; Hjalager et al., 2018; Kim et al., 2021; ) s )44, Jluzwd ob)lL
claglo)lza dgamme oS )Lk g paass higel 98 (o bles @ yales oopl p ogMe (Rodrigues et al., 2023
)l & Sgn ool CedS nlple WS ind 1) gy 005 Cupte 5 ygly Cad)b (xe
D5 e Jlo ey sl dinly (oo golgr (ilotiadls g Jlomd LL)IL Cogl 0p cudil Copte dacdloy;
baib alie o5 a3 g0 (Ui (olg) Camj )3 (e Bl 5 (ilen Bhaie g o)l Jud (i 2538 (e
Snhcalgie g (sloxl (6500 Cosl gl Lwg) cudyb oSty Jud ol Ol b dale ()85l

..))b kw‘ ),J (>

2,150 i b dgalge y3 (liwg, (5)553 5 (31 81920 oy
oAU 655 ogle 3 game 5 il il 3l 518 Gl |y alieg) 555,55 0l5e Jud e



"y e 2] 3305138 Jud (lurgy (5500355 [ (ol o 9 (5L 59

5 o (21)53,8 (gyeme w0 b ooylia Jus (Reisinger, 2013; Nandasena et al.,, 2022) 5,8 b
loyo g e 3l (silor (lite dlazel p oliwg) Com; aSSl b gd o AL (63,8 L3 (s g
Gypao jl oliwsy 455 o5 & ) cplil (Howe & Strauss, 2000; Putnam, 2000) ool gl sl
2 il aie) Klgie el e (S5 L jhline dpalse 5 555cuiS Sl 4 5 39, S8 (e
5 ol b Sl (st > o5 ls (Lean, 2012) 15 wald |, KisS (555 Koo 5 iy
bl ladaly 5 (e Colgius ¢ hlite (Stunly olosiel &) o |y baslolin Comlus ¢ goodanole saaol
dilscse Joo slome dwgi g qalie Lo (S 4y o 008 e Sl ) (T 5 s o 581 i Jamocany g
oS e opl y» (Higgins-Desbiolles, 2018; Moscardo, 2008; Wearing & Schweinsberg, 2018)
S ded 9 Blje caslie (655 (2mlee g0 )3 Wilgi oo (pliwg) o) (2l Szer 9 Slojlia 25558 (e
5 Ol eolsr & Cuns W Gl S ISS 5 Wl SSyae sl > Lhalil (Sl a4
b el oyl i Jb -l L (Brown, 2013; Pritchard et al., 2011) 50 bas b slalosxe
g Lad (poled Bpae gl Cud 4 (Qliwg) (6)583)5 ST 15 sl dtnly (logse 9 (ljee datly CudS 5 425
Urry & ) sgdse Cogii (Jowe analy 4y g)l3l oS5 g b oo inlS (6:50L (al 5 d900m0 el Aol
(i yd (66590 o e (6)Slsy ¢ blas 45 (Larsen, 2011; Shehade & Stylianou-Lambert, 2020
.(Nandasena et al., 2022) a3 o (yial3dl 1) cp 81 Joou slad oo Jlin! 6, 50650 Japand g jolize S Lo
bloyw Coghi ((SUj Sew DLIL lp Gy Sl (oo dnug ly )lp) i jS3e Wy cnlpl
4SSl oag 4y sl (s o (60l 4 Comd ity s 5 AV g (g b hjgon 5 SSelE elezz]
Nl A5 acalyy cul izl g Wgisl 13 35 )8 bawgs oadadgs lgime o Jloms (aledjl Go)b 5l aslela

.(Higgins-Desbiolles, 2018)

2wy ) GR35 5 0,152 Jawd Jolai cogdo Joo

4o dw gl )3 &5 amd o L 1) (63,5850 9 by pllss G ¢ pliwgy (K505 g o)l Jud Jolss agede Jdo
ARy bl Soge 4 (olisgy w9 Jiowd slag)sld daglelia (Jud slo Shy (s Lol
9 oMb & (o Sl ¢ gd (659l (Lol somue (2l S 025 dle (ala Sy bo)lia Jus )08 0
sboails) g elouir] laased (18 L olyon da Shy cul 9 398 e yhw W18 3)ly (doxe dnele b Jols 4 oS
g5 Alo st 3l ey )l 5 e drelr b Jolsh o daclled £95 0 b proual chialle gl ¢ Jliomd
W85 o 31 S iUl s 4y ) g lgiee

oS alonjl il dtly o] lacodgize 5 ewd b a4 ol ol 4 olwg, dade gusl o> (Gow
ol Jols ¥t Copde g (SheSe pllai g oo (5)R0lg) cslata] il pu (Jlomd 5 (Sjd lacdlsy;
1055 Goyne 5 4 Mo b el Ol 5 ) g8 o 45 sl (6, Ki53,5 Uy 5] e (slngSIl  ales
g 4 Wi solasl i 5l cul saniz Sl ol sy 58 s b 4 g i g
Sl 4 ((Simb g eleral i ) el (ls Jlzdl g dlgly olo)lS g 668 IS5 gy Cutpns
e ol ool g Kb (gilucsyls 4 chalie Cople Lins Oygo 3 b g S S8 e Cogn



V&0 )LQ)‘A E)M‘\Vﬂb)gbcduﬂ@)dhwsfm \v¢

 Slowy 5 (3l @lio 2 )lid b g S sbnl 4V stue (6)K53)5 (sl (albcus ) (sl o I g 095
S s by gt 1y BT ol Wl oo e Jlimsd (sabodily eolen ol 53 > Lol
5 ozl dloju ¢ mox laslxian b o)lia Jus dgalge )3 )8 € elainl (653 5 oo (Jio (nl S50 3
Sl ol 5 sndcdgiue Cugli Gee 38 (SN S 3 (lailil 4 Sl e Ly e syl
oS Cul (6 )SaiS Ay () S83,5 oS B puae baides Jao ol 3 0yl Jus eqycnlil 9 e Jluoms 5 513,
()95l B Sy pd O w9 38 oo JI b dawg Slual 3855 g (oliwg) K835 S5 e g o2

() JS3) 298 00 (65L8) 9 (o)) i oS Comd

o158 i B g <
g i il | gbail; g Jlms b e salid
s el g 5 Al @ C el ‘ ? ’;j 5 G ‘5'" o SIS pl g oLy wass s S pg
g S e e 4 e Sadll g5, slap iy Jere § Sy by @
sl ity it dyae @ r UGC y elazsl slaass @
i e g Sy, 5 ezl wleym @
BKE (el a5, Sakis | s e C
Skl & B e o B L e il gl @ el L (e e e
N | BRlIO a, ‘ YSEmO U Ut
PN S il sl e | 3 Vg 505 laeszly g Lok @
e et b dlya | Jgaghoszl
x : I
| | |
| | |
| | y |
! | gy gl lne 53 Jau L3, classt :
ey oo b vty Jbs el | acdlab 40 g donie il @ [ "
i
| l iz b Jlioles O g e el o g Sy, it e o
| ] S Jypol 4 azgi g Bpan S @ |
| || eAle n e sy EWOM i i oy slald, @ |
[ =T G0 |
L v = [
oW s Al saely |
5 ol ol o0 slaill aauys Il @ |
adp b i |
uh g S gl Cogl e :
g i bl il 6 =l 2
PSS chlis gl Cod ida cu; @[T 03853l e ant elass 6 Sl g Jexi
ahsa tolod g leag audys aie 1 )L2s —dy Silosd s g slanzl Glopu Lagalss @
3 SliSaden p Gy e Sk S @ > 9P d Fy K o il @
ety glass sl o BB A g g S > Sug @
3 o St a5 . 2
ol Jo it SpeS slasaly JEazo L o paiVaims glaglesis’ ol ®
LYCL"“)] ‘5).:5)L|/J5>u 9 4;[55) LgL&aAAL{ » .Lfl; L Lﬁl.u:” d/&.ua)s 9 b)l).h J.ma J.a‘.«u (PR JJA 3 JSAI-’
(St Z)
"

2 e g &Sk s il ise K B gy R85 )3 o)lin s 8w ol g5 0l
ol grgcue (2l S0 2 oS Gl b guan Cusl by (5Lad 5 Bpae S5 e Cuns 1L
L?‘,;_ lscclo,l5» (Batat, 2022; Bernardi, 2018; Yousaf et al., 2018) 3,1 18T w5 (5jlpl 595 g Line
BB 5 pllanl (5 e oo 5 53 i 5 S5l3 a5 el 5,508 oatlulinl (lagSl 4 S
o3 <mpad o L iy Jlgs il g salel sl 5l 5 G2S el Jbo ol b 5l ol
(s opl 5l dse slp &S e o i Gdele slacwlil 5 Jlusud bgaadlE aw o 8 e oSl
sloial GlaaSed (5328 5 olee il (5,53 sl il 4 5 43y Sl (o B (2551 e
Jds @ bl Glbus 5 dnwg Sl yd ol yedS 5l gylaw 50 diians CawndSs bagloylsn (opldgngl .l oai Ju
2 gyl Bhiee jop (JEI g dusaeS (e oligS slajiu B gl ()l 5 odlabl slacadgice
Dy dled &) Kloole 350 0K o000l 1) Ll yas 5 adds ccdl oS aslojlin Slissy (6,500,551 Lo



yyo e 2] 3305138 Jud (lurgy (5500355 [ (ol o 9 (5L 59

b gloylsa yaum LSL“’O&‘" 5 O 5 il Ly )b eadiue G’.’J\b wliwg) sliaio sly u.>9§<>.zz>b o
S99 b il lgtel Jus cpl Jl (Ren (6)9a8 p Nlgie 5 Gpde g (sl Gl @ 3 g S LSy
653,56 IS uliw ¢ xaw din  Sinlon g jgme gloinl (6,K53)5 ¢ S )Lk SlyeSe p losl oanlzs a8
» Ol glades SSHlie g 3l dguoe (2STy (s 55 cpl 4 G lizmen 350 Sl (il )3 (ol
Ladas |y 6, K050)5 oS Cunl lozean olod,Sg) b Cundg opl ol silo Bb Caumds daio Cu pie g (£ S paouas
Wb e oy @8 o (olidil @bl ju p (Fiale sl (sl g ol lav s oSb i odladl i S
ol oads Ju i Lol slasils 51 (S 4 Jlused cdlwyj e opl ) (Higgins-Desbiolles, 2018)
O3 0503 (295 Sl o Plie y> d5al oo iy o (S5 SlaSw 5 93 oy 1 ST i oS il g 4
ligy sate (oplpl ol aies Jliomd gldl ) Bl gy alols 5 Jlail cdge 3l 3 (oliws) 425
S B s 005 s 6y (55 5 (oS oS Sl L g 35 Ll (50 o 1l

date & 1y lasl,lin goie Sbus i w1y cwildaly pl (6,5 ool Lol JKgjle bon & Lion (slap ozl
Sl g b asjliel dasis )b 5l lapyath ol S o 2hb 1) date 4 wyiod ob g 1S 0 JEe
9)5 5 Add o bl 1y oaddidlil eSS sladads sddSTpl Sy swcSS 3l lp)S bwg eddade
gt oSl 2 LSl 5 g 5505 b sl R0 g ) 5 S o e |y e 25 S a0
ppfl A8 205 1y ajlame 5 elazz] oS e S5 e 2 g 08 Wik Iy sl
e b oy &S Iz lySaile lan cusl s 95 BId by, (slalis ;3 lagloylsn g (clanaly
b osboyias 0 opl g 938l ebmi 35 oo Kimyd (gl u_g.l)—l)‘l.g L oo Y g cuwjlase oo
@ o T ) ecadls oliogy Hul dswss Jobs B3 s goi 1y oyl52 s el sy loee 3lSLe b
ol dsly ybsae dzols (Blg <8 livo l5a0 9 (6,5 e 8yl daolps CuiS

4 oliwg) 425 BB pae liedy lagl)lia I o (8 plrals 950 cnl (hol (ogrie 359l
g0 Oludl jl one (E5u Nad o (465,50 Aplae cpl MBS > 0 ds &S Cawl laojgw alieds agloylin
Cony slagSl diwgy oloin! aloyw b agalge aSST b wunl 03,8 (cauygo Lol (cgm Baos 1y s ol
Cans mulaS b g (oolanl i nlil o elainl (6,:80b 4 Wlgs o o e ptus p jbddy; S laogd g e
aliods (6,553,5 S g Joo5 (6,:53L Slodl b JYazwl (pl eloein 2en Culgiue g (559l8 «Bpnn L 8
oo dbla |, Cj LI (Moscardo, 2014; Reisinger, 2013) cul lgoron jlo 55,55 00dll (gl o0
S3B3)5 g o)l Jud e dlaily dise 2 S oo (g y90 3L 0l s laciind 5 alisy) (K505
g Syan i gl Jliomd slacs)gld 5 (s s Shy (Jad g 4gwSe & 098 wod (ISL LL ol
sbroged g (Brae slapide ( SN Cligai Slg5 oo f Lagy yian 5> dian 28 Lol imd o JS3 1) olesily
‘5])_3 dlw):. Sy sl L‘)L\ﬁ.o ladsas L Lsfk‘“’ﬁ) d)igb)f ‘Cﬁ]ﬁt’- .J)’L» O;)fb I) J.w C)%‘ JL.ouJ u.,lu)b
29 (Al olwgy Sl g Jus S ple Jlite (59550



V€e0 )L&),“ E)M‘\vﬂb)gbcdum@)dlhwsfm !

6 75 o

i 5l el A5) dug) Coanl 2929 b ¢ liog) (5)K82)5 g 0)lm i e Sigm 45 dmd 0 (LS 5500 (]
5 Sk @ (o Cplas (Lol o2gun gygme 425 L bl i conl aidly by (SIS ojluilay (5l
il sy ngud s Al imd e ks |y Lol clagSIl aSil s ogdle iz (slagsygld & 3,1a8 IS5
@ 258l OBl 55 (pliwy) ladaio (Jilie )3 35135 oo JI i (oliwg) (slalab )3 (b)) (35 S g daie
3 oisy S5 ol 3 S Mia s sl 4 (S5 Alen 15 o 8l 1y s i Sl (254
Ol Sl s 000 Gl Sl W ol saely (Jb cal b (S5 (50,488 I CBge (85 dlold
235 (leiel drwgd el 4 b dgid e molie l cblas 5 (sloin] dilo j Cogl (Culine (iSugel 4 Abl)8
5 e ol glaShy ol Jols ogxs 4 taalriy lagplpl Wtk 5 Sad ad QYIS
Ol (i date o g (00l g )lidle glacud b

S o 5T 03 i 3] ) 286 5 oSy (slacadlay | (35 alold gy llia gl i i
Ll iz @b cun p (s (9)0 GOglE 4 da g e «liug) (©NE)S S )3 Jusd cpl (o)
O Wge Lioils by pl prd peSted B o Cuwd & Bl (gpgual ( SN Al e 5 (SN S (K
ol a8 g (sl 4 bayye ol 5 e dnwgi o liwgy (£,553,5 Slasl b (6,553,555 s cllllas
O g WS e Sudj o 4y Sytie Julod Cogzyle G 3 1y aoje cnl S sl Gl 3 j95e cnl ol ues
ol s Kz g gy elalar (6, K55,5 (eladaly g duado (el kil ¢ s b Sis o dlasly 45 and e
ST 5 25 48T langloylim 593 )3 cta il 5 pSok Sl (gl (aliwgy (5,580,5 Cudbo pr Alio ol 2 959
S o a3 1 3 o5 il 3 egily LSS lsie 4y aSl i e 0uiS Lol oSl > bais |

a5 Juows slapyads 0959 b o il Glate 4 B yo SIS &S w0 lis bl ¢ suwlw oo
sz GpeSo Cagh @)l Coenl dpl g Bl 5 GVole by 4 s e ol s ol eslenz!
Ob:.c LY cl.mdlo)l}m opg & ‘O|9? L;Ltz»Jm} u,oLw Caouw)y 4 9 Ulm dbl-éé dlﬁsud)]o L5L85)| c‘_,’.’x.\aw
sl yn; 0 Bl o e (pl jd ol dade sladil g Copde (il o Jkd GBS es ) lie
Goild Cush (glwgy 35 ALK Coles gpmecyly; bl asey (Jlioms Glbls)l 5 Jiig Je>
b orzmen )b (k) cuenl Gl cSilie ol o) gjle Sbul 5 (Kiapd g jeme Coxnb
b ple Jole sbul @ Wilg o oliwgy (STsl HI8 oSl 4 digital detox dech-lite wile ol o
ity olo M lae oyl a3l g ol b S (SeS Sl Lo 1 cge (g pSalols 4 Lo 5 Jlas]
g Lol lad pulad o SKinyd cusled l Coluo 0y cud)ls copte Jold (bodgind os)ls 0 &S Dy dnlss
29 Jit liwsy Silog 5 gl sl ol

o o>
ol @3l e gl 1 )

OAR9F 53 B M 8 el
lde alpg 9 e Cgyle dodly Lo cwlid by csilupgrie 9 okl i)k o)y Cox>



Y e O] g3 0,138 Jud (2w (6,5003,5 [ ()]0 9 55l 3059

gl e ()5 cmlio By 6y513)5 gl e (g3 doodly ()13 s gl Ly
JBGl ilooslel cwlio (B 591555 15900 ailbxs)

X8l dlai
Ll dlie ol Hlisl b g (Sdisgi boalayly o (=8l oLy gus oS )b 0 pMel (B g

PG g gk
9 Sl wialy plogl 1y @Ye cuaS o)l )5 &S SlaS og 4 sy )l o 4y Giagh cpl pbl 0 &S LS den l odiugs
Ll o JIoya8

&be

G5550)S b dmwgs 0je> 5 Sl (0,858 e g (03,35 Joloe s 5 olulid (VYY) 2l ( Sde g plino ¢ Sloul

MWWANY (¥) 10 by slajiagy dome sy plupd glabgy  63)5e adlae ol
https://doi.org/10.22059/jrur.2024.372831.1914

FN-VY (YY) oo paw ul Sl sanmnds £l g (6,553,551 ¢ sl o (WM) . solo ¢ GBI 4 Lo Jlue olyz
SR8 uate Ll o ), K50,8 (gle 151 Judod L(VYRD) gld (288 9 Lo pule ¢ auny § e gl s g5l 50yg
SOV=EY () Vo oliws) (slo jing s dlomo (8 Cigall i 10690 dalllas) (55,5l

Refrences

Adiatma, D., Rukma, D. F. S., & Rahayu, D. (2024). Instagramable and memorable travel
experiences and their influence on revisit intentions at the Bagendit tourism site post-
revitalization. Jurnal Wacana Ekonomi, 23(3), 224-233. https:/doi.org/10.52434/jwe.v23i3.41551

Barakazi, M. (2023). Unsustainable tourism approaches in touristic destinations: A case study in
Turkey. Sustainability, 15(6). https:/doi.org/10.3390/su15064744

Barzallo-Neira, C., & Pulido-Fernandez, J. 1. (2025). Is the behavior of gastronomic tourists
influenced by the generational component? In Gastronomic tourism: Discovering the world
through culinary journeys (pp. 46-57). CABL. nttps://doi.org/10.1079/9781800628854.0006

Batat, W. (2022). The rise of positive luxury: Transformative research agenda for well-being,
social impact, and sustainable growth. Routledge. https://doi.org/10.4324/9781003163732

Bayram, G. (2021). Tourist behaviour and travel adoption among Millennials. In Millennials,
spirituality and tourism (pp. 1-15). Routledge. nttps://doi.org/10.4324/9781003170631-10

Benckendorff, P., Moscardo, G., & Pendergast, D. (Eds.). (2010). Tourism and Generation Y.
CABI. hitps://doi.org/10.1079/9781845936013.0000

Bernardi, M. (2018). Millennials, sharing economy and tourism: The case of Seoul. Journal of
Tourism Futures, 4(1), 43-56. https://doi.org/10.1108/JTF-12-2017-0055

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research in
Psychology, 3(2), 77-101. nttps://doi.org/10.1191/1478088706qp0630a

Brown, L. (2013). Tourism: A catalyst for existential authenticity. Annals of Tourism Research,
40, 176-190. https://doi.org/10.1016/j.annals.2012.08.004

Chatzigeorgiou, C. (2017). Modelling the impact of social media influencers on behavioural
intentions of millennials: The case of tourism in rural areas in Greece. Journal of Tourism,
Heritage & Services Marketing, 3(2), 25-29. https://doi.org/10.5281/zenodo.1209125


https://doi.org/10.22059/jrur.2024.372831.1914
https://doi.org/10.52434/jwe.v23i3.41551
https://doi.org/10.3390/su15064744
https://doi.org/10.1079/9781800628854.0006
https://doi.org/10.4324/9781003163732
https://doi.org/10.4324/9781003170631-10
https://doi.org/10.1079/9781845936013.0000
https://doi.org/10.1108/JTF-12-2017-0055
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.1016/j.annals.2012.08.004
https://doi.org/10.5281/zenodo.1209125

V&0 )LQJ,“ E,M‘W’aﬁ:‘dm” Lglhuu@s).vm YA

Cohen, S. A., Prayag, G., & Moital, M. (2014). Consumer behaviour in tourism: Concepts,
influences and opportunities. In A. A. Lew, C. M. Hall, & A. M. Williams (Eds.), The Wiley
Blackwell companion to tourism (pp. 221-233). Wiley
Blackwell. https://doi.org/10.1080/13683500.2013.850064

Davari, D., Nosrati, S., & Kim, S. (2024). Do cultural and individual values influence
sustainable  tourism and pro-environmental behavior? Focusing on Chinese
millennials. Journal of  Travel & Tourism Marketing, 41(4), 559-
577. https://doi.org/10.1080/10548408.2024.2309180

Dehghani, N., Ahmadi, M., & Farahani, H. (2024). Investigating the effects of tourism on rural
areas: The case study of the central part of Baft County. Village and Space Sustainable
Development, 5(3), 104-130. https:/doi.org/10.22077/vssd.2024.7042.1218 [In Persian]

Dickinson, J. E., Hibbert, J. F., & Filimonau, V. (2016). Mobile technology and the tourist
experience: (Dis)connection at the campsite. Tourism Management, 57, 193-
201. hitps://doi.org/10.1016/j.tourman.2016.06.005

Dolnicar, S. (2010). Identifying tourists with smaller environmental footprints. Journal of
Sustainable Tourism, 18(6), 717-734. https://doi.org/10.1080/09669581003668516

Farajirad, A., & Aghajani, S. (2009). New analyses about tourism and the types of its
classification. Territory, 6(23), 61-72. [In Persian]

Femenia-Serra, F., Perles-Ribes, J., & Ivars-Baidal, J. (2019). Smart destinations and tech-savvy
millennial tourists: Hype versus reality. Tourism Review, 74(1), 63-81. https://doi.org/10.1108/TR-02-2018-0018

Gao, J., & Wu, B. (2017). Revitalizing traditional villages through rural tourism: A case study
of Yuanjia Village, Shaanxi Province, China. Tourism Management, 63, 223-
233, hitps://doi.org/10.1016/j.tourman.2017.04.003

Gossling, S., Scott, D., & Hall, C. M. (2021). Pandemics, tourism and global change: A rapid
assessment of  COVID-19. Journal  of  Sustainable  Tourism, 29(1), 1-
20. https://doi.org/10.1080/09669582.2020.1758708

Green, B. N., Johnson, C. D., & Adams, A. (2006). Writing narrative literature reviews for peer-
reviewed journals: Secrets of the trade. Journal of Chiropractic Medicine, 5(3), 101-
117. https://doi.org/10.1016/S0899-3467(07)60142-6

Harmon, J., & Duffy, L. (2023). Turn off to tune in: Digital disconnection, digital
consciousness, and meaningful leisure. Journal of Leisure Research, 54(5), 539-
559. hitps://doi.org/10.1080/00222216.2023.2220699

Higgins-Desbiolles, F. (2018). Sustainable tourism: Sustaining tourism or something
more? Tourism Management Perspectives, 25, 157-160. https://doi.org/10.1016/j.tmp.2017.11.017

Higham, J. E. S., Cohen, S. A., Peeters, P., & Gossling, S. (2013). Psychological and
behavioural approaches to understanding and governing sustainable mobility. Journal of
Sustainable Tourism, 21(7), 949-967. https://doi.org/10.1080/09669582.2013.828733

Hjalager, A.-M., Kwiatkowski, G., & Larsen, M. @. (2018). Innovation gaps in Scandinavian
rural  tourism. Scandinavian  Journal of Hospitality —and Tourism, 18(1), 1-
17. https://doi.org/10.1080/15022250.2017.1287002

Howe, N., & Strauss, W. (2000). Millennials rising: The next great generation. Vintage Books.

Hudson, E. K. (2024). Generation Z's use of user-generated content for travel advice (Honors

College Theses, 945). Georgia Southern Ul’liVGI‘Sity. https://digitalcommons.georgiasouthern.edu/honors-
theses/945

Hugo, N. (2020). Overtourism at heritage and cultural sites. In Overtourism (pp. 169-
185). https://doi.org/10.1007/978-3-030-42458-9 10

Imani, B., & Madani, J. (2024). Identifying and explaining multiple functional and non-
functional factors in the field of sustainable development of rural tourism: A case study of
villages of  Sarein city. Journal ~ of  Rural  Research, 15(4), 117-
138. https://doi.org/10.22059/jrur.2024.372831.1914 [In Persian]

Ivancsoné Horvath, Z., Kupi, M., & Kundi, V. (2025). Digitalization and tourism: How X, Y,
and Z generations make travel. GeoJournal of Tourism and Geosites, 60(2), 1-
12. https://doi.org/10.30892/gtg.602spl126-1502



https://doi.org/10.1080/13683500.2013.850064
https://doi.org/10.1080/10548408.2024.2309180
https://doi.org/10.22077/vssd.2024.7042.1218
https://doi.org/10.1016/j.tourman.2016.06.005
https://doi.org/10.1080/09669581003668516
https://doi.org/10.1108/TR-02-2018-0018
https://doi.org/10.1016/j.tourman.2017.04.003
https://doi.org/10.1080/09669582.2020.1758708
https://doi.org/10.1016/S0899-3467(07)60142-6
https://doi.org/10.1080/00222216.2023.2220699
https://doi.org/10.1016/j.tmp.2017.11.017
https://doi.org/10.1080/09669582.2013.828733
https://doi.org/10.1080/15022250.2017.1287002
https://digitalcommons.georgiasouthern.edu/honors-theses/945
https://digitalcommons.georgiasouthern.edu/honors-theses/945
https://doi.org/10.1007/978-3-030-42458-9_10
https://doi.org/10.22059/jrur.2024.372831.1914
https://doi.org/10.30892/gtg.602spl26-1502

A e 2] 3305138 Jud (lurgy (5500355 [ (ol o 9 (5L 59

Juvan, E., & Dolnicar, S. (2014). The attitude-behaviour gap in sustainable tourism. Annals of
Tourism Research, 48, 76-95. https://doi.org/10.1016/j.annals.2014.05.012

Kim, D.-Y., & Park, S. (2020). Rethinking millennials: How are they shaping the tourism
industry? Asia Pacific Journal of Tourism Research, 25(1), 1-
2. hitps://doi.org/10.1080/10941665.2019.1667607

Lane, B., & Kastenholz, E. (2015). Rural tourism: The evolution of practice and research
approaches — Towards a new generation concept? Journal of Sustainable Tourism, 23(8-9),
1133-1156. nhttps://doi.org/10.1080/09669582.2015.1083997

Lean, G. (2012). Transformative travel: A mobilities perspective. Annals of Tourism Research,
39(2), 1076-1097. hups:/idoi.org/10.1177/1468797612454624

Li, X. R., Li, X. S., & Hudson, S. (2013). The application of generational theory to tourism
consumer behavior: An American perspective. Tourism Management, 37, 147-
164. https://ideas.repec.org/a/eee/touman/v37y2013icp147-164.html

Liu, H., & Li, X. (2020). How travel earns us bragging rights: A qualitative inquiry and
conceptualization of travel bragging rights. Journal of Travel Research, 60(7), 1635-
1653. https://doi.org/10.1177/0047287520964599

Liu, Q., & Guan, D. (2005). Non-polluted ecological impact of tourist activities in natural
scenic area. Journal of Chinese Ecotourism, 24(4), 443-
447. https://www.researchgate.net/publication/293163980

Mancinelli, F. (2020). Digital nomads: Freedom, responsibility and the neoliberal
order. Information Technology & Tourism, 22, 417-437. hups://doi.org/10.1007/540558-020-00174-2

Mandi¢, A., & McCool, S. F. (2023). A critical review and assessment of the last 15 years of
experience design research in a nature-based tourism context. Journal of Ecotourism, 22(1),
208-235. https://doi.org/10.1080/14724049.2022.2099877

Mariyam, D., Vijayakrishnan, S., & Karanth, K. K. (2024). Influence of charismatic species and
conservation engagement on the nature-viewing preferences of wildlife tourists. Tourism
Recreation Research, 49(5), 982-991. hups://doi.org/10.1080/02508281.2022.2114746

Moscardo, G. (2008). Building  community  capacity  for tourism  development.
CABI. nttps://www.cabidigitallibrary.org/doi/book/10.1079/9781845934477.0000

Nandasena, R., Morrison, A. M., & Coca-Stefaniak, J. A. (2022). Transformational tourism - a
systematic literature review and research agenda. Journal of Tourism Futures, 8(3), 282-
297. https://doi.org/10.1108/JTF-02-2022-0038

Ndlovu, T. (2018). Tourism attractions: The 'goose that lays the golden egg' and resultant health
hazards in the town of uMlazi, South Africa. African Journal of Hospitality Tourism and
Leisure, 7(1). hup:/www.ajhtl.com

Neumeier, S., & Pollermann, K. (2014). Rural tourism as promoter of rural development:
Prospects and limitations - Case study findings from a pilot project promoting village
tourism. European Countryside, 6(4), 270-285. hitps://orcid.org/0000-0003-0751-9377

Ozdemir, M. A., & Goktas, L. S. (2021). Research trends on digital detox holiday: A
bibliometric analysis, 2012-2020. Tourism & Management Studies, 17(3), 21-
35. http://orcid.org/0000-0002-3002-6127

Pencarelli, T., Gabbianelli, L., & Savelli, E. (2020). The tourist experience in the digital era:
The case of Italian Millennials. Sinergie — Italian Journal of Management, 38(3), 165-
190. https://doi.org/10.7433/5113.2020.10

Pritchard, A., Morgan, N., & Ateljevic, 1. (2011). Hopeful tourism: A new transformative
perspective. Annals of Tourism Research, 38(3), 941-963. hips://doi.org/10.1016/j.annals.2011.01.004

Putnam, R. D. (2000). Bowling alone: The collapse and revival of American community. Simon
& Schuster. http://dx.doi.org/10.1145/358916.361990

Reichenberger, 1. (2018). Digital nomads — A quest for holistic freedom in work and
leisure. Annals of Leisure Research, 21(3), 364-380. nitps://doi.ore/10.1080/11745398.2017.1358098

Reisinger, Y. (2013). Transformational tourism: Tourist perspectives.
CABI. https://doi.org/10.1079/9781780642093.0000


https://doi.org/10.1016/j.annals.2014.05.012
https://doi.org/10.1080/10941665.2019.1667607
https://doi.org/10.1080/09669582.2015.1083997
https://doi.org/10.1177/1468797612454624
https://ideas.repec.org/a/eee/touman/v37y2013icp147-164.html
https://doi.org/10.1177/0047287520964599
https://www.researchgate.net/publication/293163980
https://doi.org/10.1007/s40558-020-00174-2
https://doi.org/10.1080/14724049.2022.2099877
https://doi.org/10.1080/02508281.2022.2114746
https://www.cabidigitallibrary.org/doi/book/10.1079/9781845934477.0000
https://doi.org/10.1108/JTF-02-2022-0038
http://www.ajhtl.com/
https://orcid.org/0000-0003-0751-9377
http://orcid.org/0000-0002-3002-6127
https://doi.org/10.7433/s113.2020.10
https://doi.org/10.1016/j.annals.2011.01.004
http://dx.doi.org/10.1145/358916.361990
https://doi.org/10.1080/11745398.2017.1358098
https://doi.org/10.1079/9781780642093.0000

V€e0 )LQJ,“ E)M‘\Vs)gbcduﬂ@)dhdﬁsfm \EXS

Roberts, L., & Hall, D. (2001). Rural tourism and recreation: Principles to practice.
CABI. nhttps://doi.org/10.1093/erae/30.2.273

Rodrigues, S., Correia, R., Gongalves, R., Branco, F., & Martins, J. (2023). Digital marketing's
impact on rural destinations' image, intention to visit, and destination
sustainability. Sustainability, 15(3), 2683. nttps://doi.org/10.3390/su15032683

Sari Gok, H. (2024). Tourism trends of millennial tourists. Economy and Contemporary Society,
29, 182-198. nttps://doi.org/10.59277/ecs.2024.29.10

Saxena, G., Clark, G., Oliver, T., & Ilbery, B. (2007). Conceptualising integrated rural
tourism. Tourism Geographies, 9(4), 347-370. hitps://doi.org/10.1080/14616680701647527

Seyfi, S., & Hall, C. M. (2023). Beyond Saint Greta: Generation Z and sustainable tourism
behaviours and practices. In Handbook on tourism and behaviour change (pp. 98-109).
Edward Elgar Publishing. ntps:/doi.org/10.4337/9781800372498.00014

Shehade, M., & Stylianou-Lambert, T. (2020). Revisiting authenticity in the age of the digital
transformation of cultural tourism. In V. Katsoni & T. Spyriadis (Eds.), Cultural and tourism
innovation in the digital era (Springer Proceedings in Business and Economics).
Springer. hips://doi.org/10.1007/978-3-030-36342-0_1

Sofronov, B. (2018). Millennials: A new trend for the tourism industry. Annals of Spiru Haret
University. Economic Series, 18(3), 109-122. nitps://doi.org/10.26458/1838

Thompson, B. Y. (2019). Digital nomads: Employment in the online gig economy. Glocalism:
Journal of Culture, Politics and Innovation. hips:/orcid.org/0000-0001-7375-2789

Torabi, Z.-A., Rezvani, M., & Badri, S. (2020). Tourism, poverty reduction and rentier state in
Iran: A perspective from rural areas of Turan National Park. Journal of Policy Research in
Tourism, Leisure and Events, 13(2), 188-203. https://doi.org/10.1080/19407963.2020.1759081

Urry, J., & Larsen, J. (2011). The tourist gaze 3.0. SAGE. https://doi.org/10.1080/13683500.2012.759548

Varmazyari, H., Asadi, A., Kalantari, K., Joppe, M., & Rezvani, M. R. (2018). Predicting
potential agritourism segments on the basis of combined approach: The case of Qazvin,
Iran. International Journal of Tourism Research, 20(4), 1-16. ntps://doi.org/10.1002/jtr.2195

Varmazyari, H., Asadi, A., Rahimi, A., & Faghehi, D. (2016). The motivation analysis for
tourists choice of agritourism destination: A case study of East Alamut, Iran. Journal of
Rural Research, 7(4), 644-657. [In Persian]

Walia, S. K., & Jasrotia, A. (2021). Imminent future of Millennial generations: A tourism
management perspective. In Millennials, spirituality and tourism (pp. 268-275).
Routledge. https://www.taylorfrancis.com/chapters/edit/10.4324/9781003170631-20

Wearing, S., & Schweinsberg, S. (2018). Ecotourism: Policies and planning (2nd ed.).
Routledge. nitps://www.cabidigitallibrary.org/doi/book/10.1079/9780851996097.0000

Xu, H., Cheung, L. T. O., Lovett, J., Duan, X., Pei, Q., & Liang, D. (2023). Understanding the
influence of user-generated content on tourist loyalty behavior in a cultural World Heritage
Site. Tourism Recreation Research, 48(2), 173-187. hups://doi.org/10.1080/02508281.2021.1913022

Yousaf, A., Amin, 1., & Santos, J. (2018). Tourist's motivations to travel: A theoretical
perspective on the existing literature. Tourism and Hospitality Management, 24(1), 1-
15. https://doi.org/10.20867/thm.24.1.8

Zeng, B., & Gerritsen, R. (2014). What do we know about social media in tourism? A
review. Tourism Management Perspectives, 10, 27-36.


https://doi.org/10.1093/erae/30.2.273
https://doi.org/10.3390/su15032683
https://doi.org/10.59277/ecs.2024.29.10
https://doi.org/10.1080/14616680701647527
https://doi.org/10.4337/9781800372498.00014
https://doi.org/10.1007/978-3-030-36342-0_1
https://doi.org/10.26458/1838
https://orcid.org/0000-0001-7375-2789
https://doi.org/10.1080/19407963.2020.1759081
https://doi.org/10.1080/13683500.2012.759548
https://doi.org/10.1002/jtr.2195
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003170631-20
https://www.cabidigitallibrary.org/doi/book/10.1079/9780851996097.0000
https://doi.org/10.1080/02508281.2021.1913022
https://doi.org/10.20867/thm.24.1.8

